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OUR PURPOSE

Our
Purpose
As the world leader in
taste and nutrition, our
Purpose is to Inspire Food
and Nourish Life.
Our Purpose is central to The Kerry Way and
serves as our guiding light on our journey to make
it easier and more valuable for customers to do
business with us, as we seek to make a greater,
more lasting difference in the world by inspiring
innovative, natural and sustainable taste and
nutrition solutions for consumers, customers, the
industry and the world.
Inspire Food · Nourish Life puts food, drink and
wellbeing front and centre. Food matters. It brings
people together; across cultures, countries and
generations. Food is heritage, happiness and
health. Food is family and friends. Food is life.
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Inspiring Food is about
Innovation

Nourishing Life is about
Sustainability

It is about co-creating better tasting,
better performing and better-for-you
consumer focused solutions for the
food and beverage industry with our
customers and partners. Solutions that
are enabled by world class science and
differentiated through our leading Taste
and Nutrition, Wellness and Functionality
foundational technologies. Innovative
solutions that inspire new growth for
customers and a sustainable food future
for all.

It is about adding value to aspects of life
including the safety of our people and
the safety and quality of our products
which nourish the lives of millions of
people around the world every day.
Nourishing life also means something
broader, encouraging the professional
growth of our people, supporting our
teams and their overall wellbeing and
contributing to our communities and the
environment. Through our Values, voice
and visibility we can strive to solve the
bigger sustainability challenges facing
the world.

Our Values

The Group’s Values of Courage, Ownership, Inclusiveness,
Open-mindedness and Enterprising Spirit are also a central
element of The Kerry Way and underpin our Purpose.
Further details of our Values are outlined in Our People on page 19.
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